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This article has three aims. First, rather than being another attempt at assessing general levels of political activism on a particular social network site Applied to protest mobilization, this distinction can add a grounded examination of SNS usage as an avenue for the retrieval of information pertinent to protest participation but also for recruitment. Exploratory research into participant usage has suggested social network sites may be relied upon by protest participants to stay abreast with a protest -pull communication-but not for active participant recruitment that this study conceptualizes as push communication 
Literature study
Mobilization is a concept that has taken many guises in the social movement scholarship.
Resource mobilization theory appropriated the term to capture the rational pursuit of a collective actor, the social movement organization, which pursues an optimum of material . Consequently, the third hypothesis (H3) proposes that the SNS usage of newcomers feeds into a collective identity hinging on one's identification with fellow participants in a protest. In other words, SNS usage would be linked to fellowship rather than membership identity. This development may signal a widening of cognitive mobilization also with SNSs and beyond networks of SMO members and seasoned protest participants. The
Romanian case study at the heart of this analysis was seen as an apt choice for tackling its three aims because of the reviewed evidence which has indicated that SNS usage may be linked to the protest participation of newcomers, not least in countries with particularly weak civic . On the one hand, the Romanian environmental movement did not gain a parallel momentum to other movements in the East-Central Europe 64 due to the authoritarianism of the communist regime which had no tolerance for political pluralism 65 and following its demise, because of the comparatively slow pace of environmental reforms 66 . Post-communism saw voluntary organizations among which were also environmental NGOs become increasingly professionalized in order to attract scarce external funding necessary for their subsistence 67 . As a result, environmental organizations would focus more on their structural survival than on grassroots outreach 68 .
On the other hand, involvement in voluntary organizations in Romania at the turn of the . FânFest was systematically promoted online through its own website whilst news about it was featured on all other websites associated with the Save Roşia Montană campaign. On Facebook, the protest festival was publicized through a dedicated event page and other fan and group pages run by the campaign whilst its prominent members kept public personal profiles on that SNS.
The research data
Data collection at FânFest was done with a mixed-method approach. A survey was followed up with in-depth interviews in the attempt to retrieve accounts of SNS usage by protest participants and contextualize aggregate observations within personal experience Second, the qualitative component of the study comprised semi-structured participant interviews. In the course of three group interviews, seventeen participants were interviewed out of which fourteen were newcomers. All interviewees were selected from amongst survey participants. The interview protocol invited interviewees to reflect on their pathway to participation in the protest festival and whether they used social network sites at any point in that process. The ensuing analysis started with a description of participant demographics, the level of organizational membership among them, aggregate levels of participatory experience and finally with descriptives for the use of social network sites. Subsequently, the study's three 84 The heuristic procedures were modeled after K. A. hypotheses were tested with 3 binary logistic regression models. As in similar previous research 87 , the socio-demographic variables of age, gender and education acted as controls in the analytical models.
Analysis
FânFest participants were typical protest goers 88 in that they were by-and-large young, unlike demonstrators nationally who tended to be 35 years of age and older (χ2=15.907, df=8, p<.05).
Further, participants at FânFest (see Table 1 ) were better educated than the overall demonstrators in Romania, the majority of whom only held a high-school or vocational degree (χ2=24.561, df=4, p<.001). There were nevertheless similarities between the festival participants and public demonstrators, who were predominately male (χ2=14.533, df=1, p<.001) and heavy internet users (χ2=24.735, df=2, p<.001).
As shown in Table 1 , the degree of organizational membership among FânFest participants was twice as high as the national level that same year 89 . As to their participatory experience, the proportion of individuals who had previously been to a physical protest was approximately ten times higher than among the general population. Newcomers represented a minority (χ2=5.286, df=1, p<.05), a finding that suggested the festival had not met its longstanding aim of widening the pool of participants in collective action. Yet, more than two thirds of all participants were new-comers to the festival. There was no relationship between general participatory experience and previous participation at the protest festival suggesting that participation at FânFest was a novelty for both the experienced and newcomers. used to learn about the protests they attended. Similarly, FânFest participants were asked about their sources of information about the protest festival (see Table 2 ). Participants most commonly turned to the internet for information about FânFest, with family and friends being a distant second to it. Open mobilization channels, mass media such as newspapers, radio and television were far less popular, as shown in Table 2 . Online, the largest number of participants sourced their information from Facebook and to a lesser extent from closed channels such as NGO websites. Twitter and Google+ were used generally far less than Facebook as a means to gather information about the festival. To test the possibility that SNSs may constitute an open channel for the mobilization of newcomers, dummy variables were created for mass media sources and social network sites, respectively. As the SNS scale did not prove reliable (Cronbach's α = .35) because of the significant variance in the usage of the three applications, dummy variables for each individual application were subsequently introduced in separate logit regression models. The results are presented in Table 3 . The listed coefficients in that and the following two tables are odds ratios. end, a conclusion which led to the partial rejection of H1. Like friends and family, SNSs may occupy a median position on the continuum, whilst arguably being a more salient source of information than unmediated communication with the latter.
TABLE 3 HERE
The most powerful of the logit models was that for Facebook usage but that model's explained variance was small. Overall, these regression models as well as those presented in Tables 4 and   5 Her and Peter's testimonies vividly intimated to the relative prominence of Facebook among all sections of participants by contrast with the other mobilization channels.
Push and pull communication
The question of how mobilization may be enacted on SNSs informed the second hypothesis (H2 
SNS usage and collective identity
The final hypothesis (H3) contrasted two distinct notions of collective identity: a membership- between fellowship identity, participatory experience and SNS usage (see Table 5 ). There was no significant relationship between SNS usage, participatory experience and membership-based identity. This article adds further scope to such research first by focusing on a particular Eastern European context and affirming the centrality of casual participants to protest. Second, it testifies to the instrumentality of SNS usage to their participation whilst calling for a broader consideration of the media practices of casual participants.
102 Saunders et al., "Explaining differential protest participation", 275. questions for membership were: "Are you a member of a non-governmental organization?" "Tick the box next to any of the organizations listed below if you are involved in any one of them (more than one answer is possible)". The final answer option for this question was "any other type of organization. Please describe it here". ** The survey question reported here was: "Have you ever participated in a public protest (strike, demonstration, flashmob, march)?" *** The survey question was: "Is this the first time you are attending FânFest?" .5 * Participants were asked the following questions: "In the last year where did you get information about FânFest?" and "If you used the internet to get such information, where specifically did you find it?" On a nominal scale, answer options ranged from open mass-media channels such as radio, television, newspapers to family and friends, SNSs and closed channels such as NGO websites. Results are reported as dummy variables with percentages for users. 099 (Nagelkerke) χ2= 7.223, df= 6, n.s R 2 = .113 (Nagelkerke) χ2=10.845, df= 6, n.s R 2 = .063 (Nagelkerke) χ2=9.628, df= 6, n.s R 2 = .038 (Nagelkerke) χ2=2.182, df= 6, n.s R 2 = .115 (Nagelkerke) χ2=9.596, df= 6, n.s 
